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Budget crisis will not create tuition hikes
Chancellor Renu 
Khator does not 
expect tuition 
increase for 
UH System
CHRISTINA RODRIGUEZ
Assistant Editor

As many people already know, the coun-
try and our state have encountered a huge 
problem with budgets as far as deficit and 
spending are concerned. While citizens un-
derstand that education budgets are being 
cut in half in some places, the situation ap-
pears to be especially dire when the orders 
are coming from your own state, cutting 
funding for your own university. 

In an email to all University of Houston 
System administration and faculty, Chancel-
lor Renu Khator made it clear that budget 
cuts will have to be made, but also, thankful-
ly, that the last resort will be raising tuition.

In her email, Khator broke down the 
amount that will be cut to $1,949 per student 
for every two years. Khator also reminded 
her readers about the great achievements 
of the UH System and stressed immediately 
that the students should not be the ones to 
pay for this gap in the budget. Instead, she 
asked each faculty member to think of cre-
ative ways to cut costs and that communica-
tion between the various colleges in the UH 
System was necessary to making the best 
changes System-wide.   

As far as her suggestions for thinking of 
new ways to cut costs, Khator provides these 
tips:

“First, look at operational efficiencies. Sec-
ond, maximize the value of auxiliaries by en-
hancing revenue or reducing subsidy. Third, 
save costs by consolidating units, both aca-
demic and administrative. Fourth, increase 
productivity. Last, reshape the workforce by 
delayed hiring and/or position elimination.”

While students will be happy that tuition 
won’t go up (at least at first), it is not likely 
that our own faculty will be happy when pre-
sented with the possibility of layoffs or being 

seen as an inefficient piece of the academic 
process. Luckily, this is what appears to be 
the second to last resort, coming just short of 
higher tuition. What does seem to be an idea 
that pleases all is Khator’s suggestion that 
the system can “save costs by consolidating 
units, both academic and administrative.” 
This could mean less coverage for smaller 
research units in the system, as well as mini-
mizing options as far as minors. There are 
also countless organizations on campus that 
could be eliminated if they don’t play a big 
enough part in the school’s success and are 
also seen as inefficient. As it is, there are 
many groups at UHD that pay their own 
way to go to competitions or trips to other 
countries, which means that students can do 
without state funding, but also puts other 
groups in danger of the same fund-less op-
erational state.

While it seems that most of these ideas can 
work with minimal damage to the general at-
titude on campus, it is hard to forget that for 
years now, UHD has been in a gridlock over 
whether to change our name to Houston 
City University and why we’re paying for the 
change in the first place. The most common 
questions when the suggestion was made 
was usually “What’s the point?” or “Who’s 
going to pay for it?” 

According to President Bill Flores’s blog, 
as of last April, the contract with STAMATS, 
a higher education marketing company, was 
worth about $60,000, not including market-
ing the new name and any efforts made af-
ter the new name was decided on. This issue 
will continue to be argued upon for years, 
at least in living rooms, but the fact remains 
that students saw a risk in spending so much 
money. But there is another thing to put this 

$60,000 into perspective— if each student 
is worth $1,949 in the budget cut, and the 
UH System has nearly 64,000 students, then 
the total amount of the budget cut comes 
to $124,736,000. A staggering amount that 
makes the cost of the name change sound 
like pennies. If the name does get changed 
and the school markets aggressively and 
positively at the same time, then the influx of 
new students would make up for the cost of 
the name change and then some.

 One frank understanding that Khator 
stated was, “We cannot pass this reduction 
along to our students because they simply 
cannot afford it.” 

A refreshing statement like this one shows 
that the UH System both understands their 
student body and that they are smarter than 
to start a riot with massive tuition hikes.  
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White House budget battle continues
DYLAN OSBORNE
Columnist

President Barack Obama 
has signaled a shift in the 
White House’s fiscal policy, 
unveiling a plan to reduce 

spending and raise taxes. 
Obama released the details of his plan in 

a speech in Washington D.C. in an effort to 
counter a very conservative plan presented 
by Republican Congressman Paul Ryan. The 
President’s plan would cut the federal deficit 
by over $4 trillion over the next 12 years by 
eliminating the Bush tax cuts for the wealthi-
est Americans, closing some individual tax 
loopholes, and with some minor changes 
to federal healthcare programs. Ryan’s pro-
posal would trim the deficit by $4.4 trillion 
over 10 years, with the majority of those cuts 
coming from reductions in social programs.

The president’s more moderate plan 
would make the most sense. 

The Bush tax cuts are simply unafford-
able at this point. Americans pay some of the 
lowest taxes in the West, and the country’s 
wealthy enjoy the lowest tax rate in genera-
tions. There is a huge gap between rich and 
poor, and as the middle class shrinks the gap 
grows larger. 

Obama’s plan also avoids major changes 
to Medicare and Medicaid, and Social Secu-
rity goes largely untouched. 

Representative Ryan’s plan is expected to 
pass the GOP controlled House and it in-
cludes sweeping reforms to Medicare and 
Medicaid, basically turning the social safety 
net into a voucher program. Ryan’s plan 
would also cut some taxes for the rich and 
would include tax breaks for corporations. 
The progressive plan outlined by the presi-
dent would be a more balanced approach; 
Ryan’s approach would put the weight of the 
deficit on the backs of the middle class. 

The speech also signaled a change in strat-
egy for the White House. 

Obama came out swinging and his tone 
was much more partisan than in weeks past. 
Of course the opposition responded in kind, 
with House Majority Leader Eric Cantor 
calling the plan unserious and unacceptable. 

Tx. Rep. Jeb Hensarling was quoted after 
the speach: “I don’t know about my col-
leagues, but I thought to myself, ‘Did I miss 
lunch for this?’ This was not a speech de-
signed to win the future. This was a speech 
designed for the president to attempt to win 
re-election.”

Battle lines have been drawn since Obama 
took office. 

His administration has constantly reached 
out to the GOP, much to the dismay of pro-
gressives, and the Republican Party quickly 
became the party of “No.” Any posturing 
from either side should not come as a sur-
prise and the political drama will only inten-
sify leading up to next year’s election. Bick-
ering and fighting amongst the legislators 
and Obama comes as no surprise, but the 
result has to end in compromise. One side, 
probably both, will have to blink. The GOP 
controls the House and Democrats hold the 
Senate and the White House, so someone 
has to give. 

The smart money is on Obama winning 
this round for several reasons. 

Medicare and other social programs are 
pretty much off-limits. People simply like 
having a safety net, but more importantly 
they like the programs they use. Older people 
do not want to see Social Security seriously 
altered. Minor tweaking is to be expected, 
but privatization or other radical reforms are 
not options. Poor people do not want to see 
welfare and Medicaid go away, and millions 
depend on Medicare for healthcare. Social 
programs are political career killers. Farmers 
want to keep agricultural subsidies in place. 
Citizens generally are all for cutting other 
people’s benefits, but not their own. 

The problem Republicans have with this 
is simple. They stirred up their home base 
into an anti-tax hysteria and then preached 

a new policy of small government. Now that 
home base expects results, but again, not at 
their expense. Older people that were afraid 
of HealthCare Reform were a large part of 
the fight against it because they were afraid 
it would endanger the care they enjoy un-
der the current system. They are not going 
to support a plan to privatize that system 
now. The rest of the conservative base that 
fought “Obamacare” and rallied around the 
Tea Party banner are simply too small of a 
faction to have Congress cater to and GOP 
leaders know that. They simply cannot af-
ford to be that radical in the lead up to the 
2012 election. The Republican Party has es-
sentially backed themselves into a corner by 
creating the Tea Party movement. Now they 
cannot abandon the home base without risk-
ing primary fights and a push to the right in 
the presidential race.

 Middle America knows that and does not 
want to see government shut-downs and 
other dramatic political ploys. They also 
do not want to see the government default 
on loans, so the debt ceiling will have to be 
raised very soon, and Republicans promised 
not to do that without major spending con-
cessions from Obama and the left. Obama 
does not have to give those concessions. If 
the House, under GOP leadership refuses to 
cooperate, they will pay in the next national 
election. Politics like that may win you a few 
votes in the Republican primaries, and it 
may work in pockets during a large election, 
but contentious politics do not win presi-
dential races. 

Obama and Senate Democrats have the le-
verage right now, but the Republicans have 
their base firmly entrenched behind them so 
retreat will be difficult. In the end, a more 
moderate budget with a mix of tax cuts 
and spending reductions will probably pass 
and neither side will be very happy. Ideally, 
somewhere in the middle, Obama and both 
chambers of Congress will come up with a 
budget that truly does what is best for the 
country. 

Join Dateline:Downtown 
Fall 2011

If interested, please email to CoxJa@uhd.edu 

or call 713-221-8569 to schedule an appointment.
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Student
Voices

Here is what these 
students think of 
campus-hosted 

events...

Adolfo Lara, junior: The events are fun, 
but they should have more music and 

food. Also, they should schedule the events 
at times when most people are out of class.

Jillian Morin, senior: For a school this size, 
the events are really well done. The offer 
a lot of variety and there is always some-

thing fun and exciting going on. 

Jackie Nguyen, junior: Most of the events 
are fun, but some events are inappropri-

ate, especially those where alcohol is being 
served. This is a learning institution, and 
serving alcohol doesn’t send a very good 

educational message.

Flor Castro, senior: The events are a great 
opportunity to socialize with friends. Tim-
ing and music could be improved though.

Marco Hernandez, freshman: The events 
are interesting, but not well advertised. 

Adding a table to promote the event and 
to get student opinion would really 

improve these events. 

All photos by
Tanu Uppal
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Employers seek Spanish speaking employees
Lucha Morales
Staff Writer

Spanish is not one of the most popular 
courses on most college campuses, but learn-
ing the language is beneficial in today’s job 
market.

Dr. Paul Mandell, University of Hous-
ton–Downtown (UHD) assistant professor 
of Spanish, said employers seek employees 
who are adapted to the current market.  The 
demand for bilingual workers is a response 
to a rising Hispanic population in the United 
States.

“It’s encouraging the notion of being bi-
lingual, because if the market going to the 
market is bilingual, then being bilingual will 
give you an edge,” said Mandell.

According to an article published by the 
Wall Street Journal,  “42 percent of employ-
ers expect proficiency to be in moderate or 
high demand in a decade; nearly 70 per-
cent expect Spanish to be in demand.”  This 
data was the result of a survey conducted by 

University of Phoenix Research, where over 
400 employers and 500 workers were asked 
about skills in demand.  Also, a press release 
by the U.S. 2010 census reported that, “More 
than half of the growth in the total popula-
tion of the U.S. between 2000 and 2010 was 
due to the increase in the Hispanic popula-
tion.” The rise in the Hispanic population is 
expected to continue.  

Mandell feels such a continuous rise will 
allow the Spanish language to remain in our 
society.

“The increase and relative speakers of 
Spanish - that’s not going to go down,” said 
Mandell.

The demand for bilingual workers is 
mostly seen in translator positions, state, 
government and healthcare jobs.  The grow-
ing market of Hispanic consumers is also 
affecting marketing strategies for big retail 
companies.  

While the demand for bilingual workers 
will always be present, some students are not 
fluent in their native language, whether it is 
Spanish, Chinese or Vietnamese.  Mandell 

sees this as a common trend among some 
native born Hispanic parents who wish to 
raise their children in an English only envi-
ronment.

“It’s a natural pattern.  Social linguists have 
shown that what language they are taught in 
grade school will lead children to primarily 
speak that language,” said Mandell.

A survey done in 2003 and described in 
the article, “ The Value of Bilingualism in 
the U.S. Labor Market,” published in the 
October 2003 issue of Industrial and Labor 
Relations Review, discusses the significance 
of being bilingual in the U.S. workforce.  

The survey concluded there is no evidence 
to support that being bilingual is identified 
as a valuable skill that is in demand, but 
wages of bilingual workers are usually higher 
than workers who speak one language. This 
is a major contradiction to the University of 
Phoenix Research survey results citing that 
speaking Spanish will be a skill in demand 
over the next ten years.  

Mandell feels that being bilingual is an as-
set, but being proficient in English will allow 

students to succeed in an academic environ-
ment.

“To be successful in a university setting, 
in a professional setting, in the United States 
you have to speak English,” said Mandell.

Mandell also feels that Houston is a great 
place to begin learning a second language 
because of the multicultural society.  Man-
dell encourages early second-language de-
velopment in children as well as exposure to 
different cultures to help “enrich their entire 
cultural and educational experience.”

UHD offers courses for students inter-
ested in learning Spanish, or as part of their 
degree.  There are courses for non-native 
speakers of Spanish to learn and understand 
Spanish, as well as advanced course for na-
tive speakers of Spanish.  

To learn more about the Spanish courses 
UHD has to offer visit the College of Hu-
manities and Social Sciences Website at 
http://www.uhd.edu/academic/colleges/hu-
manities/index.htm. Course descriptions are 
also available in the current course catalog.  
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Career Services Center has much to offer 
SHELLY SKREHOT
Staff Writer

The Career Services Center is not only to 
assist students who are on the cusp of gradu-
ation to prepare for the job search, but are 
there to help all University of Houston-
Downtown (UHD) students and alumni.  

“For the student’s undecided about their 
major, career services can help them decide, 
and if students have a goal they are more 
likely to stay in school and graduate,” Said 
Traci Mazzu, a Career Development Coun-
selor. 

 Career Services can provide students who 
have not declared a major decide on a de-
gree..  The counselors help students by giv-
ing a set of assessments that highlight the 
student’s interests and skills, and this helps 
the student decide on a  career path that 
would best suit them.  

The three assessments are the Discover 
Assessment, the Myer-Briggs Type Indicator 
Test, and the Strong Interest Inventory As-
sessment.  

The center offers a variety of workshops 
that are available to students.  The Resume 
Workshop is available to students every day, 
but there are specialized workshops that are 
designed with students in mind.

 The Interview Workshop helps students 
prepare for interviews,  How to Work a Ca-
reer Fair Workshop teaches students how 
to maximize their time at career fairs and at 
least once a year the Career Services Center  
has the workshop “Intro to Career Services: 
Choosing a Major and Career”, which assists 
students in choosing a major and helps stu-
dents focus on a career path.

The Website, http:// jobs4gators.com is 
open to all students and has an extensive 
list of jobs.  Jennifer Waggoner, the Career 
Services Coordinator, hunts down jobs for 
UHD students and alumni.  She personally 

connects with companies to find job oppor-
tunities , and some of the companies come 
specifically to UHD to recruit.  The oppor-
tunities are full-time, part-time, internships 
and some are opportunities that require a 
Bachelor’s degree. 

“A lot are UHD alumni who are coming 
back to UHD to hire for their employer,” 
said Mazzu.

Director of Career Services, Steve Market 
said it is important for students to broaden 
the horizon of their job search to include 
small and medium companies as well as 
large companies.  

“Over 90 percent of the students in this 
country are going to go to work for a com-
pany you have never heard of,” said Market.  

The Career Services Center has three job 
fairs every year. 

The Fall Career Expo which is held on 
campus every fall in  September and is open 
to all students.  During the spring, Career 
Services teams up with 14 other Houston 

area universities and hosts the Texas Job Fair 
as part of Houston Area Consortium of Ca-
reer Centers And is usually held in March, 
but because there are sometimes more than 
100 employers at the fair, it is not held at 
UHD because there is no area to accommo-
date the crowd. The Careers and Coffee fair, 
which was held last month, is a two-day fair. 
According to Mazzu, there were 40 employ-
ers each day, some employers overlapping 
and all were ready to hire

Mazzu said  one of the main misconcep-
tions students have about career services 
is that students believe the counselors will 
place them in a job.  

“We do not place students in a job; we give 
them the tools they need for a successful job 
search.  The skills that we teach students are 
skills they can use the rest of their lives,” said 
Mazzu.  

The Career Services office located in 
Room N-340 and the services are open to all 
students.  

Editor for UHD student newspaper needed for 
2011-12 academic year.  
The Student Publications Advisory Committee is seeking applicants for the position of editor for Dateline:Downtown, the student-run, bi-weekly newspaper at 
UHD.  Position begins in later summer to prepare an edition for the beginning of the Fall 2011 semester, and candidates are expected to commit to the job for the 
entire 2011-12 academic year.  Duties include working cooperatively with student business manager and faculty adviser, developing and managing a stable of day 
and evening student freelance writers to cover news and events on campus and in the campus neighborhood of NoDo and Washington St.  Must know page-making 
software program Adobe InDesign and have the skills to post the newspaper and articles online and to maintain the Dateline:Downtown web site.  The paper needs 
stories written both in advance of, and as follow-up to, events of interest to students, including student activities and organizations, academics, athletics and lifestyle, 
university administration, and student government, as well as cultural coverage of theatre, film, music, sports, and the arts.  Typical commitment is 20 hours/week; pay 
is $450 per issue for a scheduled 14 issues.  Qualifications include at least sophomore standing; at least one semester in residence at UHD; successful completion of 
basic writing and/or communications courses; and the maintenance of at least a 3.0 GPA.  Applications are sought immediately and will be accepted until the position is 
filled.  To apply, download application and forward with writing samples via email to Dateline adviser, Dr. Anthony Chiaviello, at Chiavielloa@uhd.edu.

Business/Sales Manager for UHD student 
newspaper needed for 2011-12 academic year.  

The Student Publications Advisory Committee is seeking applicants for the position of business/sales manager for Dateline:Downtown, the student-run bi-weekly 
newspaper at UHD.  Flexible beginning date, but candidates are expected to commit for the entire 2011-12 academic year.  Job emphasis is on budget accounting and 
advertising sales, and successful candidate will have a strong orientation toward personal selling and developing advertising revenue to permit the growth of the paper.  
Duties include managing business and financial matters for the paper, in cooperation with the student editor and adviser, and expanding the sales of advertising space 
in the paper, including to businesses in the campus neighborhoods of NoDo and Washington St.  Successful candidate will train on PeopleSoft accounting system for 
payroll and accounts.  Typical commitment is 20 hours/week; salary is $750 per month, plus 15% commission on ad sales.  Qualifications include at least sophomore 
standing; at least one semester at UHD; successful completion of basic business courses; and the maintenance of at least a 2.5 GPA.  Applications are sought 
immediately and will be accepted until March 31 or until the position is filled.  To apply, download application and forward with letter detailing qualifications via email 
to Dateline adviser, Dr. Anthony Chiaviello, at Chiavielloa@uhd.edu.
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BRAGGING RIGHTS 
WINNER TAKE ALL! 
 

5 on 5 Basketball 
Tournament 

 

Friday, April 29th 
9:00 AM - 3:00 PM 

 

8 Teams (8 players max) 
 

Contact Mr. Trevor Jones or Mr. Sherman Parker 
713-221-8411 or 713-221-8423 

JonesT@UHD.edu - ParkerS@UHD.edu 
or visit the Academic Advising Center 370-S 

Sponsored by the African American Male Mentorship Program 

Saturday, April 30
Men’s Baseball vs Texas A&M Cadets
10 a.m.
Location: Texas A & M

Saturday, April 30
Men’s Baseball vs Texas A & M Cadets
12 p.m.
Location: Texas A & M

Sunday, May 1
Men’s Baseball vs Texas A & M Cadets
Location: Texas A & M

Outdoor Adventure
Friday - Sunday, April 29 - May 1
Cost: $60
Kayak and Hike through the Big Thicket
Paddle down the cool water & take in 
Texas history, natural plant & wildlife, 
& camp on the riverbed’s gravel bar

Tuesday, May 3
Lake Day
Cost: $35
Unwind & clear your mind before fi-
nals begin by spending a day at the lake, 
including activities such as: swimming, 
hiking, biking, kayaking, grilling, & 
relaxing

Monday - Saturday, May 16 - 21
Ozark Mountain Experience 
Cost: $225
Unwind from finals with Outdoor Ad-
venture as we head to Arkansas to ex-
plore the Ozarks.  We will backpack, 
canoe the buffalo river, and climb in 
horseshoe canyon ranch.

Sunday - Saturday, July 24 - 30
Colorado Fun Time
Cost: $325
Spend your summer vacation in Colora-
do!  We will be heading to four national 
parks to explore sand dunes, mesas, can-
yons and reservoirs. To top it off we will 
spend a day Whitewater rafting. 
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Hanna offers natural high-tech action 
WHITNEY BARRETT
Staff Writer

Hanna is a one of a kind action/thriller 
that simply pulls you in. Director Joe Wright 
(Atonement) gives an odd cross between a 
fairy tale and a high-tech action movie with-
out all the glitz of computer-generated im-
ages (CGI). 

The story revolves around a teenage girl 
that goes out into the world for the first time 
in her life, fighting foes that want her dead, 
and at the same time facing startling rev-
elations about her existence and questions 
about her humanity. 

Hanna, played by Academy Award nomi-
nee Saoirse Ronan (The Lovely Bones) is a 
16-year-old bright, inquisitive and devoted 
daughter who seems content in her sheltered 
life. 

But, Hanna possesses the strength, the 
stamina and the smarts of a soldier, hav-
ing been raised by her widowed father Erik, 
played by Eric Bana, (The Other Boleyn Girl) 
an ex-CIA agent, in the wilds of North Fin-
land. He brings her up as if she is a soldier 
herself, constantly training and preparing 
her to become the perfect assassin. 

The turning point in Hanna’s life comes 
when she is separated from Erik as she em-
barks on the mission that she was always 
trained for. Before she and her father can re-
unite, agents instantly capture her. 

The enemy is intelligence operative Ma-
rissa Wiegler, played by Cate Blanchett (The 
Curious Case of Benjamin Button). Marissa 
harbors secrets that tie her to Hanna and 

Erik.
Detained for observation and held be-

neath the Moroccan desert, Hanna soon flips 
the script on her captors and makes a daring 
escape, which is when things really heat up 
in the film. Hanna is now thrust into an un-
familiar landscape and into a world she must 
quickly learn to comprehend and navigate. 

All the while, Hanna is targeted by a ruth-
less team of agents and Marissa, who will kill 
anyone that interferes in their pursuit of Erik 
and Hanna. 

The fight sequences are so intense that you 
just can’t look away. No over the top fighting 

styles or slow motion, everything is accurate 
and simply flawless to watch. 

The music of the film is amazing. The 
Chemical Brothers, Tom Rowlands and Ed 
Simons, perform their own music composi-
tions, with electronic components, synthe-
sizers and occasional vocals. 

The roles of the entire cast are praise wor-
thy, especially Ronan and Blanchett. Ronan 
really brings the role to life as Hanna and 
makes you believe that she is this teenage girl 
who is new to the world. She brings a sense 
of curiosity when the character is faced with 
things she doesn’t know about. 

Blanchett’s role as Marissa completely 
transforms her into this cold, emotionless 
woman who has built her life around telling 
lies and holding secrets; giving her all only to 
her job. She is like an evil stepmother in the 
way she pursues Hanna, often doing much 
of the dirty work herself.  

Hanna is a brilliant film is sure to keep you 
on the edge of your seat, and if you are a fan 
of The Bourne Trilogy, then this is sure to be 
a hit for you. It manages to capture that feel, 
but at the same time be its own film in the 
sense that it is unique. 

Prostitution meets fantasy in Sucker Punch
ELFEGO CHAVEZ
Contributing Writer

Filled with visually stunning action scenes 
and contrasting the grim nature of reality, 
Sucker Punch is an edge-of-your-seat roll-
ercoaster ride of emotions providing a sense 
of the uncanny, in which the viewer is led to 
decipher what is actually occurring and what 
the main character is truly experiencing.

The movie is the brainchild of award win-
ning director Zachary Snyder (300), credited 
with creating the story and also co-writing 
the screenplay. This brilliant masterpiece 
visually reads as a graphic novel and tugs at 
your heartstrings as you sympathize with the 

characters.
After the death of her mother, Babydoll 

(Emily Browning) is institutionalized by 
her abusive stepfather after she thwarts his 
planned attempt to kill her and her sister to 
gain their inheritance. Upon arrival to the 
mental ward he bribes asylum orderly Blue 
Jones (Oscar Isaac) to forge psychiatrist Dr. 
Vera Gorski’s (Carla Gugino) signature on a 
document to schedule her for a lobotomy in 
five days, thereby guaranteeing her silence.

As a possible coping mechanism of her 
dismal state, Babydoll envisions a fantasy 
world in which she and the other girls at the 
asylum are workers in a brothel owned by 
mobster Blue Jones (Oscar Isaac). 

See Sucker Punch (next page)                
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Sucker Punch con’t from previous page
The girls are sex industry victims who must 
prostitute and dance for clients.

Dr. Gorski is the madam in charge of the 
girls and their routines. In the dance studio 
while the girls rehearse they are informed 
that Babydoll’s virginity is to be sold to a cli-
ent known as “The High Roller” (Jon Ham). 
Gorski instructs Babydoll to dance and as 
the music starts she is transported to her 
fantasy world of adventure where Wise Man 
(Scott Glen) tells her she would need to col-

lect five items for an escape: a map, fire, a 
knife, a key and a fifth, unrevealed item that 
would require great sacrifice.

Determined to fight for their freedom, 
Babydoll urges the four other young girls: 
Rocket (Jena Malone), Blondie (Vanessa 
Hudgens), Amber (Jamie Chung) and Sweet 
Pea (Abbie Cornish), to band together and 
try to escape their terrible fate. 

Led by Babydoll, the girls engage in fantas-
tical warfare against everything from samu-

rais to serpents with a virtual arsenal at their 
disposal. Together, they must decide what 
they are willing to sacrifice in order to stay 
alive.  

The film’s emotional impact on the audi-
ence is gut wretching as one disturbingly ob-
serves the cruelty and abuse the girls must 
face as slaves in the sex industry while simul-
taneously rooting for their freedom and the 
process it entails. 

The team unites under Babydoll’s leader-
ship to acquire the necessary items to obtain 
their freedom, and their journey together is 
the heart of this movie, as is their bond. 

Check
datelinedowntown.com

for more news
over SummerBreak.
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Moderately Confused 
by Jeff Stahler

Pearls Before Swine by Stephan Pastis

Dilbert by Scott Adams

Follow 
Us

@ The Dateline Downtown

@ The Dateline

HOW TO PLAY:
Each row, column 
and set of 3-by-3 
boxes must con-

tain the numbers 1 
through 9 without 

repetition. 

Look for the 
solution in the 
next issue of 

Dateline:Downtown
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Today’s Crossword
ACROSS
1 Get lost!
6 Campaign quest
11 Bodily strength
16 Do Latin home-  
 work
21 Cover story
22 Hold forth
23 Stand for
24 In a huff
25 Bounds along 
 easily
26 Kind of crust
27 Brawl
28 Contributor
29 Forum hello
30 Hidden supply
32 Narrow inlet
34 Zodiac sign
36 New Haven stu-  
 dent
37 Bumper mishap
39 Nattily clad
41 Din
43 Paul Hogan role
45 Ruhr Valley city
47 Capital of Tibet
49 Rather
51 Bogs
54 Gretzky of   
 hockey
55 Fontanne’s hus-  
 band
56 Rolaids rival
60 Brunch fare
61 Bone to pick
62 Cheerful
64 — de plume
65 Lower than lite   
 (hyph.)
66 Stephen King’s   
 state
67 Pipe unclogger
68 Tureen utensil
70 Capote, on Broad- 
 way
71 Makes eyes at
73 Steak grade
74 Offhand
75 Medicinal plant
77 Gambling stake
78 Hawaii’s — Loa
79 Open-air event
80 Stagger
82 Trace of color
83 “Rigoletto” com-  
 poser
84 Whodunit motive,  
 often
87 Fifth Century   
 invaders of 

Britain
88 Clutched
89 Kappa preceder
93 Display clearly
94 Mother’s sisters
95 Most gauzy
97 Close friend
98 Accord maker
99 Delights in
100 Imitation choco-  
 late
101 Most awful
103 Just scrape by
104 Wan
106 Computer device
107 Fiesta decor
108 Oater backdrop
110 Slip sideways
111 Amorous archer
112 More ruthless
113 Doled out
115 Novelist Tillie 
116 Edge past
117 Cantina offering
120 Sonnet stanza
122 Majestic
124 Soft mineral
128 MD employer
129 Pet shop sound
131 Sunday dinner
133 Gump and   
 Rooney
135 Lillie or Arthur
136 WWII craft   
 (hyph.)
138 Hunter constella-  
 tion
140 Nitrogen com-  
 pound
142 Element’s units
144 On-ramp sign
145 Supermarket area
146 More prudent
147 Basketball move
148 Cover with   
 crumbs
149 Brooded
150 They run on run-  
 ners
151 Movie part

DOWN
1 Lettuce and such
2 Spice tree
3 Age, as cheese
4 Homer Simpson’s  
 dad
5 File folder label
6 Guarantees
7 Dogie
8 Slender candle

9 Hot time in Que-  
 bec
10 Feudal underling
11 Split
12 Spain and Portu-  
 gal
13 Coats with gold
14 Pindar forte
15 Fishing gear
16 Overeat (2 wds.)
17 “Exodus” hero
18 Carried on about
19 Archeology find
20 Spine-tingling
31 Cash, for instance
33 Ridiculous
35 Mrs. Archie Bun-  
 ker
38 Pioneer in elec-  
 tricity
40 Antelope habitat
42 Horse or zebra
44 After taxes
46 Mantel
48 Media excess
50 A law — itself

51 Third of a quarter
52 Love in a gondola
53 Happen again
54 Jot down
55 Pack animal
57 Not deserved
58 Tooth type
59 Process ore
61 Big name in 
 country music
62 Pickling solution
63 Veld grazer
66 Dice
67 Antibiotics
69 Computer acro-  
 nym
72 Hulking
73 Sheets of stamps
74 Thick strings
76 Mixture
78 Oven gloves
79 Glitterati member
81 Pop a top
82 Adjusted a piano
83 Tarantula toxin
84 Shorten a skirt, 

maybe
85 Call to mind
86 Wall climbers
87 Feinted
88 Engaged
90 Winfrey of TV
91 Take a sip
92 Bachelor’s last   
 stop
94 A martial art
95 Getting lighter
96 Spin around
99 Mirage image
100 Handle problems
102 Early stages
105 Banana oil, e.g.
106 Obligations
107 Rice field
109 GP group
111 Swept up
112 Impedes
114 Very pleased
115 “Becket” actor
116 Did woodwork
117 Leaf through
118 Caution light

119 Roger who played  
 007
121 Fruit dessert
123 Salary hike
125 Overhead
126 Clunker
127 Immobile class
130 Froth
132 Playing marbles
134 Weakens gradu-  
 ally
137 Muslim honorific
139 — de Janeiro
141 $1,000,000,   
 slangily
143 Muscle spasm

Check the June 6 
edition of 

Dateline:Downtown
for the solution to 
this week’s puzzle.
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Invitations
Arriving Now!

UH-Downtown 

Founded in 1897 at the University 
of Maine, Phi Kappa Phi is the 
nation’s oldest, largest, and most 
selective collegiate honor society for 
all academic disciplines.

Membership is by invitation only 
to the top 7.5% of juniors and the 
top 10% of seniors and graduate 
students.

Each year the Society distributes 
more than $700,000 through 
national and chapter scholarships 
and awards.

Check your mailbox.

Spring initiation
Tuesday, May 3    4 p.m.
Cullen Auditorium   3:30 pm check in

Classifieds
Sell your stuff

To place an ad, 
send an email with ad details to dateline@gator.uhd.edu

Ads are FREE!!!! 
For Rent

One bedroom cottage with new central heat and air. Eleven foot cielings and minutes 
from campus in the Arts District. $700 month.

Five bedroom, 2 bathroom in Historic District. Plenty of updates and perfect for room-
mates! 

Call Bill Gay at 832-692-5789 to inquire about either of these properties. 

 FOR SALE
64GB iPod Touch, 3rd generation.  
Includes case, screen cover and USB charger. Watch videos, listen to music or use as a 
Wi-Fi pocket computer. $200

Panasonic Home Theater System. 
5-DVD Changer. 1200 Watt Speaker Power. Wireless Rear Speakers. Includes iPod 
dock. Black Finish. HDMI, 1080p up-conversion with HDMI cable and manual. Model 
SAPT950. $150

Willing to sell as a package deal: 64GB iPod and Panasonic Home Theater for $300.

Call or text 832-477-5094.

Solutions 
From the previous issue of Dateline:Downtown
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